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Introduction

Social media is quickbecoming more science than awhen

applied togetheradvanced analysis tools and smart minds are able
to use social media to provide complex answers to questions abo
how people think, feel, communicate and share online.
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Social Media and the Playoffs

Peopleare increasingly taking to social media tools like Twitter to talk about their favourite sports an
teams. With the2011 National Basketball AssociatipandNational Hockey Leaguglayoff finals

falling in lock step of each other, GCI has taken the opportunity to see what social media conversat
can tell us about Canadian and US fan engagement around these two sports.
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Start of the final

NHL vs. NBA Playoffs

Canada and the US are opposite in
their engagement around the NHL and
NBA online. Canadians, unsurprisingly,
discuss hockey, much more frequently
than Basketball, and vice versa in the
States.
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Canadian vs. U.S. Playoff Trends

Once population sizes are taken into consideration, it turns out that the countries are trending in
much the same way for big eventshoth the NHL and NBA. The same events on both sides of the

border spurred increases in conversation online.




The Gender Divide

Hockey is more popular with women than basketball on both sides of the border. Interestingly,
Canadian women tend to engage online about both sports at slightly higher ratios than American
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The Gender Shift

As the playoffs progressed, people began paying more attention to the action. Women, however,
joined the conversation in larger proportions as the finals neared.

Engagement of Canadian women
in the final stretch of the playoffs,
jumped a full 10 points. U.S.
jumped by 5 points.
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Demagraphic Shifts Over TimNBA

Canadian interesh the NBA playoffs has clearly not bgamased by the success of either the Miami
Heat or the Dallas Mavericks. Texas or Florida, however, is a different story. Given the volume of

conversation in the US overall, these are impressive gains in conversation share for these States.
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Demagraphic Shifts Over TimNHL

As teamsare eliminated, and others move on, home states and provinces ramp up their conversatio

¢ and dominate by volume, the amount of conversatipmore than making up for the provinces and
states that lose interest.
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Home Town Battle
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when it comes to online conversation.
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Are we using the same language?
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Game 5: Boston vs. Vancouver

Al @clairechappel

THouse179 No idea! Kinda wanna watch
Vancouver destroy the bruins again
hahaha jokes!

4 ‘:,' @Helen_of_TO
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Home just in time to watch Hockey. Go
Canucks Go! No more farting around. Tim
Thomas is not that good. Daniel Sedin <3

@ @THouse179
-

clairechappel haha yeah it should be a
good game...if luongo can make a save!
bruinsforthewinthough




