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Introduction
GCI Group.

Social media is quicklybecoming more science than art. When 
applied together advanced analysis tools and smart minds are able 
to use social media to provide complex answers to questions about 
how people think, feel, communicate and share online.

It is no secret that Canadians are hockey-crazy, but just how 
hockey-crazy are they? How does the NBA fare compared to the 
NHL in Canadian online conversation? Conversely, how does NHL 
and NBA popularity compare in US online discussions? These are 
just a few of the fun questions that motivated our social media 
team to put together this report. 

People ask what makes GCI different. Our clients will tell you that
we are innovative, dedicated and the kind of partner they would 
want during a time of crisis. Such accolades are tied directly to the 
fact that we have some of the best thinkers ςand doers ςin the 
business. IŜǊŜΩǎ Ƨǳǎǘ ŀ ǘŀǎǘŜΦ

Our services include:
ÅOnline reputation management
ÅSearch engine optimization
ÅExisting online assets analysis
ÅCrisis management.
ÅStaff social media training
ÅOnline influencer identification
ÅStakeholder outreach 
ÅBlogger relations
ÅSocial media news releases
ÅPodcast and video cast
ÅOnline community development
ÅWebsite development
ÅComprehensive monitoring 
ÅCompetitor tracking

We invite you to engage with us: 
www.gcicanada.com

www.gcicanada.com/blog 
www.twitter.com/gcigroup  



People are increasingly taking to social media tools like Twitter to talk about their favourite sports and 
teams. With the 2011 National Basketball Association, and National Hockey League playoff finals 
falling in lock step of each other, GCI has taken the opportunity to see what social media conversation 
can tell us about Canadian and US fan engagement around these two sports.

START OF PLAYOFFS

NHL NBA
(April 13 & 14): (April 16 & 17):

Social Media and the Playoffs

11, 92233.6% 6.0%

21, 631

Canadian Tweets Canadian Tweets

Total NBA and NHL, Playoff Related Tweets Opening Two days ïUS & Canada



NHL vs. NBA Playoffs
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NHL Playoffs

NBA Playoffs

Canada and the US are opposite in 
their engagement around the NHL and 
NBA online. Canadians, unsurprisingly, 
discuss hockey, much more frequently 
than Basketball, and vice versa in the 
States.

1st seeded 

Vancouver just 

barely beats 8th

seeded Chicago 

to becomes only 

Canadian team 

to advance past 

round one. 

Start of Playoffs

Start of the final 

series between the 

Mavericks and Heat



Canadian vs. U.S. Playoff Trends
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NHL Playoffs NBA Playoffs

Once population sizes are taken into consideration, it turns out that the countries are trending in 
much the same way for big events in both the NHL and NBA. The same events on both sides of the 
border spurred increases in conversation online.

Game one of the final 

series between Boston 

and Vancouver

End of Round 1 

Eastern Conference: 

Bulls,  Heat, Celtics 

and Hawks move on



The Gender Divide
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29%

19%

81%

71%

25%

18%

82%

75%

Hockey is more popular with women than basketball on both sides of the border. Interestingly, 
Canadian women tend to engage online about both sports at slightly higher ratios than American 
women. 



The Gender Shift
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Engagement  of Canadian women 
in the final stretch of the playoffs, 
jumped a full 10 points. U.S. 
jumped by 5 points.

Interest in Basketball for 
Canadians remained unchanged, 
ǿƘƛƭŜ ǿƻƳŜƴǎΩ ŜƴƎŀƎŜƳŜƴǘ 
jumped 5 points in the US.

As the playoffs progressed, people began paying more attention to the action. Women, however, 
joined the conversation in larger proportions as the finals neared. 



LǘΩǎ ŀƭƭ ŀōƻǳǘ ǘƘŜ Cƛƴŀƭǎ ōŀōȅΗ
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Awareness usually increases during the final stretch ςespecially in a seven game series. But how do 
ǘƘŜ ǘǿƻ ǎǇƻǊǘǎ ǎǘŀŎƪ ǳǇ ŀƎŀƛƴǎǘ ŜŀŎƘ ƻǘƘŜǊ ƛƴ /ŀƴŀŘŀ ǾŜǊǎǳǎ ǘƘŜ ¦Φ{ΦΚ IŜǊŜΩǎ ǿƘŀǘ ŎƻƴǾŜǊǎŀǘƛƻƴ Ƙŀǎ 
looked like since the final best-of-seven series began: 

NHL
NHL

NBA

NBA

Alternating game 

daysEach game of the 

final series, is clearly 

a big deal in Canada. 

Basketball, not so 

much.

NBA v NHL: Share of Voice
Canadian Market ςAmerican Market

The NHL: almost as 

popular as the NBA 

on its off days!

NHL 66.3%

NBA 33.7%

NBA 77.7%

NHL 22.3%



Canadian interestin the NBA playoffs has clearly not been phased by the success of either the Miami 
Heat or the Dallas Mavericks. Texas or Florida, however, is a different story. Given the volume of 
conversation in the US overall, these are impressive gains in conversation share for these States. 

Other, 35%

Texas, 20%

CA, 10%

Florida, 15%

GA, 4%

IL, 4%

NY, 8%

OH, 4%

Other, 40%

Texas, 12%

CA, 13%

Florida, 9%

GA, 4%

IL, 9%

NY, 9%

OH, 4%

Ontario, 66%

Other, 7%

Quebec, 6%

Alberta, 7%

British 
Columbia, 

14%

Demographic Shifts Over Time
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NBA

Canadians not as 

impacted by final NBA 

series. 

Texans and Floridians 

both talking more about 

the playoffs as their teams 

do well. 

Ontario, 65% Other, 6%

Quebec, 7%

Alberta, 6%
British 

Columbia, 
16%

FINAL SERIES

PLAYOFFS



Ontario, 22%

Other, 5%

Quebec, 5%

Alberta, 7%

British 
Columbia, 

61%

Ontario, 66%

Other, 7%
Quebec, 6%

Alberta, 7%

British 
Columbia, 

14%

As teamsare eliminated, and others move on, home states and provinces ramp up their conversation 
ςand dominate by volume, the amount of conversation ςmore than making up for the provinces and 
states that lose interest.

Demographic Shifts Over Time 
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NHL

FINAL SERIES

PLAYOFFS

B.C and Massachusetts are 

pushing the conversation for 

their teams! 

Other, 40%

PA, 7%

TX, 4%

CA, 13%

FL, 6%

IL, 5%

MA, 10%

MI, 4%

NY, 11%

Other, 43%

TX, 3%

CA, 8%
FL, 5%

MA, 32%

NY, 9%



Home Town Battle
±ŀƴŎƻǳǾŜǊ ŀƴŘ .ƻǎǘƻƴ ŀǊŜ ōƻǘƘ ōƛƎ ƘƻŎƪŜȅ ǘƻǿƴǎΣ ōǳǘ ǿƘƛŎƘ ŎƛǘȅΩǎ ǊŜǎƛŘŜƴǘǎ ŀǊŜ ƳƻǊŜ ǾƻŎŀƭ ŀōƻǳǘ 
ǘƘŜƛǊ ǘŜŀƳ όƻǊ ǘƘŜƛǊ ƻǇǇƻƴŜƴǘǎΩύ ƻƴ ¢ǿƛǘǘŜǊΚ ±ŀƴŎƻǳǾŜǊƛǘŜǎ ŀǊŜ ŎƭŜŀǊƭȅ ǇǳƴŎƘƛƴƎ ŀōƻǾŜ ǘƘŜƛǊ ǿŜƛƎƘǘ 
when it comes to online conversation. 
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8, 244 3, 099266%>
VANCOUVER: Pop. BOSTON: Pop. 4.5 M2.1 M

Canucks Fans on Twitter

Stanley Cup Final

Bruins Fans on Twitter

Stanley Cup Final

Vancouver fans 

engaging less.

Losing hope?

Total Tweets in Vancouver and 

Boston since start of final series



Å Key Words Associated with NHL Key Words associated with NBA

Canada Canada

United States United States

Are we using the same language?
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The NBA canôt 

even escape the 

NHL in Canada

Clearly, the only 

thing that matters 

to Canadians!



Game 5: Boston vs. Vancouver


